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Outlook fore  -commerce in Hong Kong
A survey of CEO and Consumer Perspectives

KPMG China and GS1 Hong Kong commissioned YouGov to conduct two
surveys:
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1,000 Consumers

- 500 in Hong Kong 162 CEOs in Hong Kong
- 500 in mainland China
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What do you know about eCommerce °?
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Hong Kong consumers remain resistant to
ecommerce: KPMG/GS1 research ananm

. ; N . ) It's your time to shine.
Horg Korg corsurmers still have “strorg intentions (o buy from physice! stores”, casting doubl on Ueir scosptance of the
Singles' Day push next week. Entry Deadiine: 12 Apel 2018
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ONSUMER
ERSPECTHVES
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Platforms are the key driver

:
‘Q Which platforms are you buying products and/or services on?

Alibaba - Taobao
Alibaba - Tmall
JD.com
Amazon

Alibaba.com

WeChat

eBay

YOOX NET-A-PORTER
(YNAP)

Others

Only via company's
own website/platform

Not applicable -
| don't use any e-commerce platforms
M 2017
Source: KPMG and GS1 Survey analysis, 2017
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The growing appeal of Singles
i

ﬁ For which online festivals do you purchase goods and/or services online?
@ Hong Kong e China
Singles’ Dey | :7>; N 70

616 I 72 I -2
prime oy I 15 I 2
Black Friday | HNRHINEGgBN 15°- I 17
Cyber Monday | NNENEHEIBSB 16°- I 122
Others F 2% 0%
H 2017
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Making e -commerce more appealing

l& What would attract you to do more online shopping?

@ Hong Kong
Waiving of shipping/
delivery fee |;,|;|
40%

Convenience to shop
anytime and anywhere 42%

. China
-
Special discounts 38%
are offered online 36% :M%
Online payments are more s _
secure and convenient
- iy

shops overseas 36%
21%

Simpler return/refund process

Source: KPMG and GS1 Survey analysis, 2017 . 27 . 2016
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Future shopping plans

Fashion

Lifestyle

Home appliances/
digital products

Food and beverage
Travel
Entertainment
Beauty and wellness
Sporting goods
Books

Premium products

MNone of the above

W 2017 M 2016

Source: KPMG and GS1 Survey analysis, 2017
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CEO '

PERSPECTIVES

N80 percent of
increase their investment in e
inthe next 12 mont hs.



Creating a more integrated strategy
F.-

‘ﬁ Which channels are you using as part of your omnichannel strategy?

Physical store 57%
Online - retail website 57%
Social media websites/apps 55%
Online - e-commerce platform 52%
Onling - mobile website B1%

Mobile app for retail brands

Not applicable to my company

| | Pl

*Social media apps wers asked in the form of an open-ended option in 2016, and is thersfore not comparable with 2017 data.

Source: KPMG and GS1 Survey analysis, 2017
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Enhancing customer experience
IS a clear priority

s
‘% What are the most important commerce-specific developments for your organisation?

Improving the consumer journey and user expenence

Creating a consistent brand experience across channels nﬂ"ﬁ

Deepening customer loyalty programmes

‘#
&
@«
[
]

| B 206

-
1 The Global Language of Business © GS1 Hong Kong 2018
Hang Kong



Huge shift towards developing growth plans
around O20, digital and tech strategies

s »
‘ﬁ What are your business growth strategies for the next two years?

Develop more integrated 020 marketing and fulfilment strategies F 46%
Become more data driven to generate more real-time insights 46%
25%
Develop and apply innovative technologies to increase | 44%
your competitive edge 35%
|
Develop social media platforms for consumers to search for product 42%
opinions and feedback 1%
Develop more mobile first strategies, incorporating e-commerce, 37%
payment processing, etc 18%
Develop a marketplace platform by directly connecting suppliers 23%
with the end buyer 16%

B 2017 B 2016
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Difficulties up - skilling employees and connecting
online and offline platforms

Top five challenges in 2017 @ Top five challenges in 2016

Bridging the physical and 1 Lack of talent or skills in the
e-commerce worlds job market

Need to up-skill existing workforce 2 zrcizccl)?ri\r:g;:]ceephgj:jcsl and
- w

Measuring the return on 3 Measuring the return on
investment (ROI) investment (ROI)

Establishing processes for

o ) : Managing inventory well
linking social media to products

Competition from online

_ Establishing processes for
cross-border business :

linking social media to products
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Bridging Physical &
E-Commerce World

GS1 Hong Kong




GS1 HK 5-in-1 Integrated Services

Seamless 020
connection via
unique

Product ID

Enhance
exposure & user
engagementvia

Easy listing on 020
worl dos
ecommerce

integrated
marketing

p latforms

Capture
datafor big
data analytics
to understand
consumer
behaviour

Shorten
learning curve,
empower
transformation

thru

partnerships

Standardization enables Globalization cClEey  Collaboration

-
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r
Product 020 Integration to Create a

ID Seamless Consumer Experience

Retailer eTaliler

gy\libaba Group
.... - PIEEEED

Woolworths@
amazon Google

i) ISR T |
Define products sold on global markets

Ensure consistent and accurate information
METRO
across all channels

Improve efficiency of store operation,
product delivery and inventory management
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Listing on

Top eCom Achieve Global Coverage

Platforms

Leverage +.3RVWYV
ShopThruPost ~

Mini Home's

3% (762 online

shopping platform

to promote trusted
products to local

users

land ecommerce market
jugh one  -stop service of
iting, marketing and online
service

Apply GS1HK
membership thru
SoldEazy to obtain
GTIN and to speed
up and ease

listing of products
on eBay.
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