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KPMG China and GS1 Hong Kong commissioned YouGov  to conduct two 
surveys:  

 

Outlook for e - commerce in Hong Kong  
A survey of CEO and Consumer Perspectives  

1,000 Consumers  
-  500 in Hong Kong  
-  500 in mainland China  
 

162 CEOs in Hong Kong  
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What do you know about eCommerce ?  
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CONSUMER  
PERSPECTIVES 
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Platforms are the key driver  
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The growing appeal of Singlesô Day 
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Making e - commerce more appealing  
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Future shopping plans  
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CEO  
PERSPECTIVES 

ñ80 percent of surveyed CEOs plan to 
increase their investment in e - commerce 
in the next 12 months.ò 
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Creating a more integrated strategy  
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Enhancing customer experience  
is a clear priority  
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Huge shift towards developing growth plans 
around O2O, digital and tech strategies  
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Difficulties up - skilling employees and connecting 
online and offline platforms  
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Top five challenges in 2017 

Bridging the physical and  

e-commerce worlds 

Need to up-skill existing workforce 

Measuring the return on  

investment (ROI) 

Establishing processes for  

linking social media to products 

Competition from online  

cross-border business 
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Top five challenges in 2016 

Lack of talent or skills in the  

job market 

Bridging the physical and  

e-commerce worlds 

Measuring the return on  

investment (ROI) 

Managing inventory well 

Establishing processes for  

linking social media to products 
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Bridging Physical  &  

E- Commerce  World  

 

GS1 Hong Kong  
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Seamless O2O  
connection via  

unique  
Product ID   

Easy listing on  
worldôs top  
ecommerce  
p latforms  

Enhance  
exposure & user  
engagement via  

O2O  
integrated  
marketing  

Capture  
data for big  

data analytics  
to understand  

consumer  
behaviour  

GS1 HK  5 - in - 1 Integrated Services  

Shorten  
learning curve,  

empower  
transformation  

thru  
partnerships  

enables facilitates Standardization  Globalization  Collaboration  
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Product  
ID  

O2O Integration to Create a 
Seamless Consumer Experience  

Retailer  eTailer  

Define products sold on global markets  

Ensure consistent and accurate information  
across all channels  

Improve efficiency of store operation,  
product delivery and inventory management  
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Listing on  
Top eCom  
Platforms  

Achieve Global Coverage  

China  

HK Global  

Enter mainland ecommerce market 
easily through one -stop service of 
product listing, marketing and online 
customer service  

Apply GS1HK 
membership thru 
SoldEazy  to obtain 
GTIN and to speed 
up and ease 
listing of products 
on eBay.  

Leverage �+�.�3�R�V�W�¶�V 
�³ShopThruPost � �́��	��
Mini Home's 
�³�*�(�7�6�2� �́�online 
shopping platform 
to promote trusted 
products to local 
users  


